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CAPITALAND MALAYSIA MALL TRUST 
[Established in Malaysia under the trust deed dated 7 June 2010 (as amended and restated on 5 October 2015), entered between CapitaLand Malaysia Mall REIT Management 
Sdn. Bhd. (819351-H) and MTrustee Berhad (formerly known as AmTrustee Berhad) (163032-V)] 

 
SUMMARY OF THE KEY MATTERS DISCUSSED AT THE ANNUAL GENERAL MEETING OF CAPITALAND MALAYSIA MALL TRUST (“CMMT”) HELD 
AT DIAMOND BALLROOM, LEVEL 1, EQ, EQUATORIAL PLAZA, JALAN SULTAN ISMAIL, 50250 KUALA LUMPUR, MALAYSIA ON THURSDAY, 28 
MARCH 2019 AT 10.00 A.M. (“CMMT AGM”) 
 

No. Comments/Questions raised by Unitholders / Proxy 
Holders 
 

Responses/Answers from the Chairman/Chief Executive Officer/Management 

1. A Unitholder expressed his concern over the vacant units 
in Sungei Wang (“SW”) even with the upcoming 
completion of Jumpa and commented that the food court 
located at Level 4 was unattractive and rundown. 

Management will feedback the conditions of the food court in SW to Sungei Wang Plaza 
Management Corporation (“SWPMC”) through CMMT’s representatives in SWPMC. It was 
noted that the food court is a stratified area and CMMT owns only one or two units of the 
food court while the rest of the units in the food court are owned by other private parcel 
owners.   

 
The Meeting was briefed on Jumpa, a five storey annex block which was previously 
occupied by Parkson from LG, G and Level 1 whereby Jumpa will now extend up till Level 
3, save for the cinema at Level 1 which belongs to other private parcel owners. It was noted 
that among others the asset enhancement initiative (“AEI”) works will include the installation 
of escalators to improve the vertical accessibility upon completion of Jumpa, and the 
shoppers can access Jumpa through multiple access points. SWPMC is also uplifting the 
façade of SW which is targeted to be completed by this year. SWPMC has also started 
interior upgrading works and upon completion, the interior and exterior of SW as well as the 
ambience will be improved, hence Management is positive that the occupancy of SW will 
be improved over time. 
 

2. The Unitholder also raised his concern over the cashless 
parking system that was recently implemented which may 
not be welcomed by motorists who have Touch and Go 
(“TnG”) cards due to the 10% surcharge imposed by TnG. 
  

The surcharge of 10% is currently being absorbed by CMMT and Management is committed 
to continue to improve the parking facilities for all shoppers, including the motorists. 

3. Enquiry was raised on the comparison of rental rates of 
leases signed up for Jumpa against the previous rental 
rates paid by Parkson, and whether the overall occupancy 
in SW has improved further to the emergence of Jumpa. 
 

(1) Based on the committed leases, the rental rates have thus far met Management’s 
expectation; and (2) The reported occupancy rate of SW at 75% has excluded Jumpa, 
whereby the vacant units are mainly located on higher levels such as Level 6 and the 
secondary corridor at Level 2.   

4. The shopper traffic in The Starling appeared to be 
improving compared to 3 Damansara (“3D”) 

Management is not privy to the operations of The Starling but for 3D, in conjunction with the 
renaming exercise of the mall, Management has targeted to reposition 3D to be the 
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notwithstanding that the latter has spent approximately 
RM6.0 million on restroom refurbishment, and enquired 
whether Management had any further AEI plans to attract 
shoppers to 3D. 
 
 
Whether Management would consider turning 3D into an 
information technology (“IT”) hub based on the retail 
experience in Singapore. 

destination place for preferred dining, gourmet shopping and edutainment for the local 
community. The shopper profile of The Starling is deemed similar to 1 Utama Shopping 
Centre which is primarily family oriented. Management will collaborate with anchor tenants 
for potential upgrading works and to further improve the halal food and beverage offerings 
(“F&B”) at 3D. 
 
While Management is open to all suggestions, currently, there are IT related products and 
services available at 3D and Management may look into creating a cluster, if considered 
viable. 
 

5. On the cashless parking system implemented at the 
malls, it was commented that whilst the shoppers 
welcomed that the additional 10% surcharge for using 
TnG is now being absorbed by the shopping mall 
operator, Management should consider informing 
shoppers in advance to create awareness. 
 

Management will take such comment into consideration and will do the necessary to 
promote awareness. CMMT had introduced PayWave payment option for shoppers to pay 
their parking either using their debit or credit cards. CMMT would also be partnering with e-
payment solution providers to provide shoppers other e-payment options for their 
convenience in the future. 
 

6. Whether Management would look into other investments 
such as investing in stand-alone buildings akin to the 
American company, Store Capital, whereby they had 
invested in single tenant operational real estate buildings 
for a single business purpose such as sports, F&B etc. 
which is the current trend in the United States of America. 
 

Management is open to all suggestions or proposals especially if it is retail related to which 
CMMT can optimize its core strength and the underlying assets shall remain real estate. 

7. One Unitholder enquired about the recent announcement 
relating to the proposed acquisition of Ascendas-
Singbridge by CapitaLand Limited (“CapitaLand”) 
(“Proposed Acquisition”) and its impact on CMMT, if any. 

The Proposed Acquisition is still subject to the approval of shareholders of CapitaLand. The 
impact of the Proposed Acquisition may not be significant for CMMT in light that the 
business presence of Ascendas-Singbridge is not apparent in Malaysia, save for a current 
township development project in the Nusajaya area. Any spillover effect on CMMT will only 
be made known post acquisition, if any. 
 

8. The occupancy cost and tenant sales by malls were not 
disclosed in CMMT 2018’s Annual Report. 

The occupancy cost for FY 2018 was 14% which has seen an improvement year-on-year, 
particularly for the Klang Valley malls as a result of rental adjustment to ensure that the 
tenants’ businesses remain sustainable. While the tenant sales for Gurney Plaza and East 
Coast Mall (“ECM”) for FY 2018 is on the up-trend, the tenant sales of ECM was, however, 
slightly impacted due to the AEI works by AEON Big and Parkson, but had subsequently 
recovered in 4Q 2018. 
 

9. Pertaining to the Proposed Unit Buy-Back which is a good 
move, one Unitholder enquired on Management’s thought 
process and consideration price to re-purchase the Units 

The earlier drop in Unit price was due to the reaction by some of the index funds following 
the delisting of CMMT from the Morgan Stanley Capital International (“MSCI”) and FTSE 
Malaysia Index and since then, the Unit price has not resumed to the price prior to the drop. 
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having seen that the Unit price fell below RM1.00 in the 
past. 

Management thanked the Unitholders for the support of such resolution which was a result 
of the liberalization move by the Securities Commission of Malaysia on the REITs market, 
and explained that the Proposed Unit Buy-Back, if approved, would grant the Manager a 
mandate to re-purchase the Units in requisite situations and for bona fide reasons such as 
for the purposes of stabilizing the supply and demand of the Units traded and Unit price, 
thereby allowing the price of Units to better reflect the fundamental values of the Units. It is 
not the original intention or objective of the Manager to utilize resources for the Proposed 
Unit Buy-Back to merely push up the Distribution per Unit (“DPU”) of CMMT and the exercise 
will impact on the liquidity of Units in the stock exchange because all repurchased Units 
must be cancelled immediately. Hence, cost-benefit analysis is required prior to 
implementing the Proposed Unit Buy-Back. 
 

10. Whilst it is understood that the liquidity of CMMT units is 
one of Management’s concerns, the Proposed Unit Buy-
Back may improve the DPU and hence change investor’s 
perception towards CMMT, and that would allow the focus 
on the ability of CMMT to perform well and deliver a solid 
DPU yield. 
 

Chairman thanked the comments and welcomed Unitholders to share ideas with 
Management. 

11. Whether CMMT would consider a staple REIT with its 
sponsor such as the case of KLCC Staple REIT. 
 

There was no such plan at this juncture. 

 
The resolutions set out in the Notice of CMMT AGM dated 28 February 2019 were put to vote by way of poll. The Chairman announced the results of the poll 
and declared that the resolutions set out therein were duly carried. 
 
Date : 28 March 2019 


